this is the business ethics course section addendum

Code:
PHIL 227



Title:     Introduction to Ethics  
Division:           Humanities     


Department:
PHIL/POLI
Course Description:     Students will become familiar with many approaches to deciding what is “right” and “wrong” in human behavior.  The course begins with a look at several ethical theories, each intended to provide a framework for moral decision-making.  The second part of the course involves discussion of many controversial issues, such as the taking of human life, sexual behavior, abortion, business, medical practice, etc. (Certain sections of the course will be designated to focus on questions within one particular area, e.g., Business Ethics, Nursing Ethics, Environmental Ethics.  See Master Schedule for designated topics.)
Prerequisites: READ 092, READ 095 or passing score in reading on Basic Skills Test
Corequisites:   N/A
Credits:        

3             Lecture Credits:        
3
Lab Credits:
Lab Hours:    N/A
The subject of business ethics evokes controversy among philosophers and business persons alike. Some hold that the terms are mutually contradictory.  Others argue that ethics constitutes our best hope for mutually beneficial business relations.  Still others equate business ethics with business law: what is legal is ethical, and what is ethical is legal.

 
This section of PHIL 227 has been designated “Business Ethics” because it is scheduled especially for students of business and persons already engaged in business.  It is listed as a philosophy course because the ethical theories to be discussed are philosophical theories—the same ones that are discussed in the general course in ethics.  However, the examples, the case studies, and the focus in this section will be on the ethical problems that arise in business situations.

The best tradition of philosophy this course will be an interdisciplinary exploration of the issues.  Although there are no business or philosophy prerequisites, any knowledge or experiences in business you may have will help us in our discussions.  And any previous familiarity with philosophy, even a thoughtful consideration of you own life philosophy, will also be helpful.

As in any ethics course, it is rare that everyone agrees on the same answers. The value of studying ethics, therefore, is to help us explore and understand the questions, not arrive at definitive answers. As we penetrate deeper in our analysis of the questions, we shall also see the principles that underlie our choices and the implications of those choices beyond the realm of business.  In this way, whatever answers we give will be better answers. And we shall be better persons for our effort.

Required Materials:
Moral Issues in Business, Seventh Edition, by Shaw and Barry

 

Supplementary handouts and videotape materials will also be required as part of the learning experience.

Additional Time Requirements:

Intended Course Learning Outcomes/Course Goals (Core Competencies):
Upon successful completion of this course, as demonstrated through the writing of essay test questions, journals and a summary/analysis report on primary source readings, the student will be able to: 

· explain the moral theories of the major moral philosophers

· critically analyze the major moral theories

· identify and evaluate several moral issues

· summarize and critically analyze opposing views on a moral issue 

· develop and defend their own opinion on the problems of moral philosophy

Core Competencies:  Communication, Critical Thinking, Creative Expression, Historical/Societal Analysis, Community and Workplace, and Personal Development Core Competencies.
How should people live? How should they act? This is what an ethics course is all about. These are broad questions, and not every aspect of them can be studied by ethicists. What they are chiefly concerned with is the ways in which people make decisions, why they act as they do, and what norms or guidelines ought to influence their choices. The study of ethics deals with human decision-making. To do this effectively, we cannot work in a vacuum. So we must first become aware of a variety of personal and social problems which call for reasoned, human decisions. Only in this context can we suggest what choices ought to be made.
During our term we will look at a number of personal and social issues and see the controversies that surround them. What is right or wrong? What is good or evil? What is acceptable or unacceptable behavior? In some cases we may each reach satisfying answers. In many cases we will simply learn to evaluate the reasons on both sides of the controversy. In all cases we will attempt to clarify our thinking and make up our own minds. In short, we are setting out to become ethicists. It’s not a hard job. We’ve all made moral choices in the past, and to that extent we have already been ethicists in a way. Now we may learn to make those decisions in a more consistent and systematic manner.

Grading Standard:
1) Students will take several in-class tests, the exact number and style at the discretion of the instructor.

2) Students will submit journal entries in which they express their own opinions on selected topics covered in the course.  Students should specifically comment on the readings, lectures, class discussions, and any other experience they can relate to the topic, such as TV programs, other written materials, conversations, etc.  The exact number, length and style will be determined by the instructor. Completion of the journals is required but grades will not be assigned.
3) Students must write a critical paper. The grade for this critical paper will count as equal to one test grade.

Critical Paper Assignment:

Students are required to read primary source articles on ethical issues under the direction of the instructor. A summary of each article, identification of the ethical theories implied by the author, and an evaluation of it are to be submitted to the instructor. Student should consult the instructor to learn how to obtain the articles.

The paper should be approximately 6 pages in length, typed and double-spaced. Student should use the following format:

Paragraph 1--State the title and author of the article.  State the main conclusion of the author (their thesis), and indicate whether you are going to agree or disagree with the author’s conclusions.  

Paragraphs 2, 3, 4--Present the main arguments the author gives for his/her conclusion.  Summarize/explain these reasons in your own words.  Identify factual evidence and theoretical assumptions in the articles. If you support your summary with sentences from the article, you must properly introduce them (e.g., “according to Aristotle…”) and set off any exact words in quotation marks.  

Paragraph 5, 6--Present your evaluation/analysis of the article.  State whether you agree or disagree with the author and give your supporting reasons (your thoughts on their thoughts).  Did the author present good evidence?  Did he/she overlook evidence that would seriously criticize their thesis?   Defend your position by giving good reasons.

Paragraph 7—Present your view on the ethical issue with justifying reasons.  Suggest challenges that might be offered against your position.

The above procedure must be followed for each of the articles either separately or in a combined fashion.  

The grading standard for this course will be as follows:
100% to 93% = A
92% to 90 = A-

89% to 87% = B+
86% to 83% = B
82% to 80 = B-
79% to 77% = C+

76% to 70% = C
69% to 60% = D
below 60% = F
course content:
Chapter1:
  

1.   The definition of “ethics” and “morality,” and the scope and purpose of business ethics.

2.   The distinguishing features of morality, and how it differs from etiquette, law, and professional codes of conduct.

3.   The relation between morality and religion.

4.   The doctrine of “ethical relativism” and its difficulties.

5.   What it means to have moral principles, the nature of conscience, and the relationship between morality and self-interest.

6.   The place of values and ideals in a person’s life.

7.   The social and psychological factors that sometimes jeopardize an individual’s integrity.

8.   The characteristics of sound moral reasoning.

  

Chapter 2:

1.   Egosim, both as an ethical theory and as a psychological theory, in its various forms.

2.   Utilitarianism, developed by Jeremy Bentham and J. S. Mill, in its various forms.

3.   Duty-based (deontological) ethics, developed by Immanuel Kant, and its categorical imperative.

4.   Other nonconsequentialist normative themes: duties, moral rights, and prima facie principles.

5.   An attempt to find a synthesis.

  

Chapter 3:

1.   The concept of justice in general and some basic principles that have been proposed as standards of economic distribution.

2.   The utilitarian approach to justice in general and economic justice in particular.

3.   The libertarian theory that places a moral priority on liberty and free exchange.

4.   The contractarian and egalitarian theory of John Rawls, its theoretical method of origination, and its principles of justice.

 

Chapter 4:

  

1.   The definition of capitalism and its major historical stages.

2.   Four of the key features of capitalism:  companies, profit motive, competition and private property.

3.   Two classical moral justifications of capitalism—first, in terms of the right to property, and second, by means of the “invisible hand” of Adam Smith.

4.   Fundamental criticisms of capitalism—in particular, inequality, its implicit view of human nature, the rise of economic oligarchies, the decline of price competition, and the employee’s experience of alienation and exploitation on the job.

5.   The problem of stagnating productivity and lack of competitiveness that American capitalism faces today—in particular, (a) the fixation on short-term performance, (b) the declining interest in the actual manufacturing of goods, and (c) our changing attitudes towards work.

 

Chapter 5:

1.   The definition of corporation and the meaning of limited liability.

2.   The meaning of “responsibility” and the debate over whether corporations can be meaningfully said to have moral responsibility.

3.   The controversy between the “narrow” and the “broad” view of corporate social responsibility.

4.   Four key arguments in this debate—the “invisible hand” argument, the “hand of government” argument, the “inept custodian “ argument, and the “materialization of society” argument.

5.   The importance of institutionalizing ethics with corporations and how this is done.

 

Chapter 6:

1.   The state of civil liberties in the workplace.   

2.   The efforts of some successful companies to respect the rights and moral dignity of their employees.

3.   Moral issues that arise with respect to personal matters:  namely, hiring, promotions, discipline and discharge, and wages.

4.   The role and history of unions in our corporation-dominated economic system, their ideals and achievements, and the moral issues they raise.

  

Chapter 7:

1.   The nature of privacy and the problems of organizational influence over private decisions.

2.   Moral issues raised by the use of polygraphs and personality tests, the monitoring of employees, and drug testing in the workplace.

3.   Working conditions—in particular, health and safety, styles of management, and provision of day-care facilities and maternity leave.

4.   Job satisfaction and dissatisfaction, and the prospects for enhancing the quality of work life.

  

Chapter 8:

1.   Obligations employees have to the firm and the problem of conflicts of interest.

2.   The illegitimate use of one’s official position for private gain through insider trading or access to proprietary data.

3.   Domestic and foreign bribery, and the factors to consider in determining the morality of giving and receiving gifts in a business context.

4.   The obligations employees have to third parties, and the considerations they should weigh in cases of conflicting moral duties or divided loyalties.

5.   What whistle-blowing is, and the factors that are relevant to evaluating it morally.

6.   The problem of how considerations of self-interest are to be weighed by an employee facing a tough moral choice.

  

Chapter 9:

1.   The meaning of job discrimination and its different forms. 

2.   The statistical and attitudinal evidence of discrimination.

3.   The history and legal context of affirmative action, especially the Supreme Court’s position.

4.   The moral arguments for and against affirmative action.

5.   The doctrine of comparable worth and the controversy over it.

6.   The problem of sexual harassment in employment—what it is, what forms its takes, what the law says about it, and why it’s wrong.

  

Chapter 10: 

1.   Product safety—the legal and moral responsibility of manufacturers, and the pros and cons of government regulation s designed to protect us.

2.   The responsibility of business to consumers in the areas of product quality, prices, labeling and packaging.

3.   Deceptive and morally questionable techniques used in advertising.

4.   The choice between the “reasonable” customer and “ignorant” customer standards as the basis for identifying deceptive advertisements.

5.   Advertising and children

6.   The debate over the social desirability of advertising in general—is it a positive feature of our economic system?  Does it manipulate, or merely respond to, the needs of the consumer?

  

Chapter 11:

1.   The meaning and significance of “ecology.”

2.   The traditional business attitudes toward the environment that have encouraged environmental degradation and resource depletion.

3.   The moral problems underlying business abuse of the environment—in particular, the question of externalities, the problem of free riders, and the right to a livable environment.

4.   The costs of environmental protection and the question of who should pay them.

5.   Three methods—regulations, incentives, pricing mechanisms—for allocating the costs of environmental protection.

6.   Some of the deeper and not fully resolved questions of environmental ethics:  What obligations do we have to future generation?  Does nature have value in itself?  Is our commercial exploitation of animals immoral?

  

Handout: Kohlberg’s Theory of Moral Development [not in text]
 

Department Policies:
Departmental Policies are in alignment with College Policies.
College Policies:
For information regarding:

· Brookdale’s Academic Integrity Code

· Student Conduct Code

· Student Grade Appeal Process

Please refer to the Student Handbook and BCC Catalog.
Notification for Students with Disabilities:
Brookdale Community College offers reasonable accommodations and/or services to persons with disabilities.  Students with disabilities who wish to self-identify, must contact the Disabilities Services Office at 732-224-2730 or 732-842-4211 (TTY), provide appropriate documentation of the disability, and request specific accommodations or services.  If a student qualifies, reasonable accommodations and/or services, which are appropriate for the college level and are recommended in the documentation, can be approved.
Additional Support/Labs:  
A Learning Assistant is available 5 days each week (with varying hours each day) for individual and group tutoring and for testing.  If you have any questions about the course material or concerns about the course, please call the Learning Assistant (224-2533) for an appointment.  Drop-ins are also welcome.  Brookdale provides this added resource free of charge to all students.  Don't hesitate to take advantage of this help
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